
Does the journalist or 

organization have a list of rules 

they have to follow? How do they 

check their facts? Who funds 

them? What are their missions/ 

priorities? Do they make 

corrections if they were wrong? 

How do they show they stick to 

the rules?  

METHODS

Does the story bring in many

kinds of people? What are

the newsroom's efforts and

commitments to bring in

diverse perspectives? Are

some communities included

only in stereotypical ways, or

even completely missing? 

DIVERSITY

Does the news organization allow 

readers to participate? Can we give 

feedback? Does the news site invite 

and acknowledge contributions 

from the public?  

ACTIONABLE 

FEEDBACK

For more details, you may visit thetrustproject.org.

Is the purpose of the story clear?

Why has this been created? Does

this have a clear opinion, or is it

impartial? Is this sponsored, or is

it advertising something? Is the

purpose clearly indicated? 

LABELS

BEST 

PRACTICES

Why did they choose to 

research this topic? Can you 

tell the process used to make 

the story? How was it made? 

How long did it take to make? 

Who else was involved in the 

process? 

Is the journalist an expert?  Who made

this? Do they have a good professional

reputation? Are they reporting on an

area they normally focus on? 

EXPERTISE

LOCAL

Did the journalist use local

knowledge? Was the reporting

done with deep knowledge about

the local situation or community?

Was the journalist on the scene?

Does the story let you know when

the news sources are local? 

REFERENCES

Can you find and access the sources?

What's the source? For investigative, in-

depth, or controversial stories, do we have

access to the sources behind the claims?

Can you find another source to back up

what is being said?

t h e  8  t r u s t  

i n d i c a t o r s

quest ions to ask yourself when us ing


